Coke’s logo Is iconic. The brand

“One of the best things I've seen from Coke
in a very long time. Simple and beautiful.”

Coca-Cola 1sn’t afraid to mess with
its branding for a meaningful cause.

COCA-COLA’S LOGO IS INDESTRUCTIBLE, REMAINING
INSTANTLY RECOGNIZABLE EVEN AFTER BEING CRUSHED.

AdAge

Coca-Cola Crushes Its Logo
in New ‘Recycle Me’ Campaign

just demolished 1t in a new ad

-Fernando Machado
TAXI BSTOMPANY ADWEEK

B ACKGROUND

Coca-Cola has a number of sustainability
iNnitiatives like climate action, water sourcing,
oroduct ingredients, and Iin this case:
sustainable packaging. They are working to
iINnNnovate their products towards a glooal
goal of making 100% of their packaging
recyclable by 2025. They aim to collect and
recycle a bottle or can for each one they sell
oy 2030.

Coca-Cola knows that plastic, glass anad
aluminum should pe reused and given a
second or third life, and they wanted to help
spread the message.

RECYCLE ME
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The Coca-Cola logo is recognized by 94% of the
world’s population. The objective was to use the
orand’s famous identity to telegraph the
importance of recycling in the most impactful
way. SO, we decided to preak our very strict
orand guidelines and crush Coca-Cola’s iconic
l0g0O to iNnspire people to recycle every single can.
We used a variety of methods to crush the cans,
iINcluding py hand, a recycling plant press, ano
even a vacuum. The individual crushed logos
were then extracted from the cans. The
call-to-action, “RECYCLE ME”, is taken right off the
side of the can. And, since no two recycled cans
are exactly the same, neither are our executions.
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